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W e  a l s o  i n v i t e  c o n t r i b u t i o n s  t h a t  o f f e r  c o n s t r u c t i v e  i d e a s  a n d  a n a l y s i s  t h a t  h i g h l i g h t s  t h e  l e s s o n s  
t o  b e  l e a r n e d  f r o m  t h e  e x p e r i e n c e s  o f  d i f f e r e n t  e c o n o m i c  n a t i o n s  a n d  s o c i e t i e s ,  d e v e l o p m e n t ,  
e d u c a t i o n ,  s c i e n c e  a n d  t e c h n o l o g y ,  c h i l d  a b u s e ,  g e n d e r  a n d  h e a l t h ,  e n v i r o n m e n t a l ,  s o c i a l  a n d  
p o l i c y  i s s u e s ;  l a b o u r  a n d  o r g a n i s a t i o n  f r o m  t h e  i n t e r e s t e d  s c h o l a r s  a n d  r e s e a r c h e r s  i n  a c a d e m i c ,  
i n t e r n a t i o n a l  c o m m u n i t y  a n d  o t h e r  e s t a b l i s h m e n t s  f o r  p u b l i c a t i o n s  i n  a n y  o f  t h e  f o l l o w i n g  
j o u r n a l s .  
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*  I n t e r n a t i o n a l  J o u r n a l  o f  G e n d e r  a n d  H e a l t h  S t u d i e s  
*  I n t e r n a t i o n a l  J o u r n a l  o f  R e s e a r c h  i n  M e d i c a l  S c i e n c e s  
*  I n t e r n a t i o n a l  J o u r n a l  o f  F o o d  a n d  A g r i c u l t u r a l  R e s e a r c h  
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*  I n t e r n a t i o n a l  J o u r n a l  o f  E c o n o m i c  a n d  D e v e l o p m e n t  I s s u e s  
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d i s s e m i n a t e  r e l e v a n t ,  t h e o r e t i c a l  a n d  a n a l y t i c a l  r e s e a r c h  f i n d i n g s  a n d  i n f o r m a t i o n .  F o r  m o r e  
i n f o r m a t i o n ,  c o n t a c t  T h e  D i r e c t o r ,  R e s e a r c h  a n d  P u b l i c a t i o n ,  D e v e l o p m e n t  U n i v e r s a l  C o n s o r t i a ,  
# 3  S a n n i  O g u n  R o a d ,  P  0 .  B o x  3 7 2 ,  l k o t  E k p e n e ,  N i g e r i a .  T e l :  + 2 3 4 - 0 8 0 3 - 7 1 0 3 7 4 2 ,  
0 8 4 5 5 4 7 3 5 .  S e e  i n s i d e  b a c k  c o v e r  p a g e  f o r  s u b m i s s i o n  g u i d e l i n e s .  I n  a d d i t i o n ,  b o o k  
c h a p t e r s /  m o n o g r a p h s  a r e  w e l c o m e  f r o m  t h e  i n t e r e s t e d  p o l i t i c i a n s ,  s c h o l a r s  a n d  r e s e a r c h e r s  i n  
t h e  a c a d e m i c ,  g o v e r n m e n t ,  i n t e r n a t i o n a l  c o m m u n i t y  a n d  t h e  g e n e r a l  p u b l i c  f o r  p u b l i c a t i o n  i n  
a n y  o f  t h e  b e l o w  l i s t e d  T e x t  B o o k s :  
*  Busln~ss a n d  D e v e l o p m e n t  i n  S u b - S h a r a n  A f r i c a .  
*  ~~·, . . . . .  u t d ! t =· ·  ,  ~~ef.l,t-.~igeri~oci~!Y· §  . .  /~' 
*  L d f : - a  .  ~~~. ~. . .  min!jjfa~~n -~11~ F u n d s  Appr~qptlon 
*  1 ' 3 l l t l '  ,  ~e ' d d :  ·  ·  D e ; g t o c f a c y  r n  M g e r l W ' :  T h e  W O y  F~~ards 
*  P u b l i c  H e a l t h  a n d  R e p r o d u c t i v e  E d u c a t i o n :  P r o b l e m f  a n d  P r o s p e c t s  
T h e  p u b l i c a t i o n s  s e e k  t o  f u r t h e r  t h e  u n d e r s t a n d i n g  o f  t h e  n a t u r e  o f  n a t i o n a l  a n d  t r a n s n a t i o n a l  
c o r p o r a t i o n s ,  p o l i t i c s ,  g o v e r n a n c e ,  e c o n o m i c s ,  a n d  t h e i r  c o n t r i b u t i o n  t o  d e v e l o p m e n t  a n d  t o  
c r e a t e  t h e  e n a b l i n g  e n v i r o n m e n t ,  m i g r a t i o n ,  f o r e i g n  i n v e s t m e n t ,  d e m o g r a p h i c  a n d  g e n d e r  r e l a t e d  
i s s u e s  i n c l u d i n g  p o v e r t y ,  h u m a n  r i g h t s ,  A f r i c a n ' s  d e b t  m a n a g e m e n t ,  p e o p l e  a t t i t u d e  t o w a r d s  
c r i m e ,  d e m o c r a t i z a t i o n ,  w o m e n  i n  d e v e l o p m e n t ,  i n d u s t r i a l  r e l a t i o n s / l a w s ,  e d u c a t i o n ,  
e n v i r o n m e n t a l  i s s u e s ,  p e a c e  a n d  s e c u r i t y .  T h e  b o o k s  w o u l d  b e  o f  i m m e n s e  v a l u e  t o  
a d m i n i s t r a t o r s ,  p o l i t i c i a n s ,  s c h o l a r s ,  s t u d e n t s ,  p o l i c y  m a k e r s  i n  t e r t i a r y  i n s t i t u t i o n s ,  g o v e r n m e n t ,  
s t a f f  m e m b e r s  o f  d e v e l o p m e n t  r e s e a r c h  i n s t i t u t i o n s  a s  w e l l  a s  i n t e r n a t i o n a l  a g e n c i e s .  T h e  
p a p e r ( s )  s u b m i s s i o n  g u i d e l i n e  i s  t h e  s a m e  a b o v e ,  e x c e p t  t h a t  t h e  l e n g t h  o f  t h e  m a n u s c r i p t  i s  3 5  
p a g e s  i n c l u d i n g  r e f e r e n c e s  a n d  6 0  w o r d s  b r i e f  b i o g r a p h i c a l  s k e t c h  o f  t h e  a u t h o r ( s ) .  A l l  E d i t o r i a l  
c o r r e s p o n d e n c e  a n d  i n q u i r i e s  s h o u l d  b e  f o r w a r d e d  t o  t h e  s a m e  a d d r e s s  a b o v e .  
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EXPLORING THE MARKETING MIX ELEMENTS 
IN NIGERIAN POLITICS 
WORLU ROWLAND, E. K. 
ABSTRACT 
Political Marketing has not sufficiently attracted the interest of scholars in Nigeria 
going by the limited work published so far in the area. This seems strange when it is 
reckoned that political campaign (an aspect of political marketing) is not new. The 
Greeks had used it in the establishment of Government in Athens. Today, politicians in 
Nigeria communicate with the electorate through varying dimensions of political 
marketing, yet not much is known about the discipline. Admittedly, political scientist 
have documented the changes in electioneering campaigns but the role of marketing 
in managing such campaigns is yet to be underscored. It is in this context that this 
study explores political marketing as a discipline by building a theoretical framework 
which spotlights the specific application of marketing mix elements in. politics. The 
premise is the prospect of greater use of marketing techniques in voter persuasion in 
Nigerian future elections. 
INTRODUCTION 
Marketing is broadly tenable in two areas - tangibl'e and intangible goods. 
The aspect of intangible goods is referred to as services marketing. Ser;vice marketing 
deals with the performance of business activities, which direct the flow of services of 
any kind including the marketing of politics, from the service providers to the consumers 
(Achumba, Dixon-Ogbechi, 2004 ). A service is therefore defined as separately 
identifiable intangible activities which provide want satisfaction when marketed to 
consumers and/or industrial users; and which are not necessarily tied to the sale of a 
product or another service. We include such services as medical service, insurance, 
repair services (not the repair parts purchased) entertainment, and more importantly 
politics. We exclude credit delivery, and packaging services, which exist only when 
there is a sale of an article or another services. 
Achumba (1995) differentiated between two basic types of services: the 
service product' which offers the customer an intangible service of benefits which in 
most instances can not be stored for future use; and the 'product service' which is 
vital to the functioning of the product and therefore an integral part of it. In other words, 
services are activities, not things. Besides, services tend to be people intensive, 
nonstandardized and perishable (University ofNew Orleans, 2003). 
Worlu Rowland, E. K. is a Lecturer in the Department of Business Studies, Faculty of 
Marketing, Covenant University, Ota, Nigeria. 
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E v e r y  p r o d u c t ,  w h e t h e r  t a n g i b l e  o r  i n t a n g i b l e  r e q u i r e s  t h e  a p p l i c a t i o n  o f  
m a r k e t i n g  m i x ,  a l b e i t  i n  v a r y i n g  d e g r e e s .  M a r k e t i n g  m i x  i s  t h e  s e t  o f  c o n t r o l l a b l e  t a c t i c a l  
m a r k e t i n g  t o o l s  t h a t  t h e  f i r m  b l e n d s  t o  p r o d u c e  t h e  r e s p o n s e  i t  w a n t s  i n  t h e  t a r g e t  
m a r k e t  ( K o t l e r ,  A r m s t r o n g ,  S a u n d e r s ,  W o n g ,  1 9 9 9 ) .  F o r  t h e  t a n g i b l e  p r o d u c t s ,  t h e s e  
m a r k e t i n g  t o o l s  a r e  p r o d u c t ,  p l a c e ,  p r i c e  a n d  p r o m o t i o n .  A s  f o r  t h e  i n t a n g i b l e  p r o d u c t s ,  
t h r e e  a d d i t i o n a l  t o o l s  a r e  a p p l i e d .  T h e s e  a r e  p e o p l e ,  p r o c e s s ,  a n d  p h y s i c a l  e v i d e n c e .  
P o l i t i c s  i n  i t s  d i c t i o n a r y  d e f i n i t i o n  i s  s i m p l y  t h e  s c i e n c e  o r  a r t  o f  g o v e r n m e n t  
( H o r n b y ,  1 9 7 4 ) .  T h i s  a r t  o r  s c i e n c e  i s  o f t e n  c a r r i e d  o u t  b y  p o l i t i c a l  p a r t i e s  w h i c h  h a v e  
t o  c o m p e t e  a m o n g  t h e m s e l v e s  t o  b e  e l e c t e d  b y  t h e  p e o p l e  i n  a  p a r t i c u l a r  s o c i e t y .  
T h e  e l e c t o r s  a r e  c o m m o n l y  r e f e r r e d  t o  a s  t h e  e l e c t o r a t e .  I n  o r d e r  t o  b e  e l e c t e d ,  p o l i t i c a l  
p a r t i e s  h a v e  t o  e n g a g e  i n  c a m p a i g n i n g  a c t i v i t i e s .  
I n  t h e  v i e w  o f  B a i n e s  e t  a !  ( 2 0 0 3 ) ,  p o l i t i c a l  p a r t i e s  a r e  b e c o m i n g  m o r e  
o r g a n i z e d  i n  t h e i r  c a m p a i g n i n g  a c t i v i t y .  A s  a  m a t e r  o f  f a c t ,  i n  t h e  U . K .  t h e  m a j o r  p o l i t i c a l  
p a r t i e s  a r e  b e g i n n i n g  t o  e m b r a c e  t h e  m a r k e t i n g  c o n c e p t  a n d  p r o c e s s .  A s  t o  w h e t h e r  t h i s  
i s  t h e  c a s e  i n  N i g e r i a  i s  p a r t l y  t h e  f o c u s  o f t h i s  s t u d y .  W h i l e  t h e  o t h e r  i s  t o  s h o w  h o w  
m u c h  w e  c a n  e x t r a p o l a t e  m a r k e t i n g  i n  t h e  c o n d u c t  o f  s o c i e t a l  i s s u e s  s u c h  a s  p o l i t i c s .  
T H E  E S S E N C E  O F  T H E  M A R K E T I N G  M I X  E L E M E N T S  
I N  A  M A R K E T I N G  S Y S T E M  
T h e  m a r k e t i n g  m i x  c o n c e p t  i s  c e n t r a l  t o  u n d e r s t a n d i n g  m o d e r n  m a r k e t i n g ,  
a n d  t h e  k e y  v a r i a b l e s  d i s c u s s e d  i n  t h i s  s e g m e n t  a r e  s u b s e q u e n t l y  d e v e l o p e d  a n d  r e f e r r e d  
t o  a s  m a r k e t i n g  m i x  e l e m e n t s  i n  t h e  c o n t e x t  o f  p o l i t i c s .  T h e  m a r k e t i n g  m i x  h a s  b e e n  
d e f i n e d  e a r l i e r  o n .  I t  m a y ,  o n c e  a g a i n ,  b e  d e f i n e d  a s  " t h e  m i x t u r e  o f  c o n t r o l l a b l e  
m a r k e t i n g  v a r i a b l e s  t h a t  t h e  f i r m  u s e s  t o  p u r s u e  t h e  s o u g h t  l e v e l  o f  s a l e s  i n  t h e  t a r g e t  
m a r k e t  ( K o t l e r ,  1 9 8 4  ) .  
A c c o r d i n g  t o  M i d d l e t o n  ( 1 9 9 8 )  t h e  c o n c e p t  i m p l i e s  a  s e t  o f  v a r i a b l e s  a k i n  t o  
c o n t r o l s  t h a t  q m  b e  o p e r a t e d  b y  a  m a r k e t i n g  m a n a g e r  t o  a c h i e v e  a  d e f i n e d  g o a l .  
B y  w a y  o f  i l l u s t r a t i o n ,  t h e  c o n t r o l s  m a y  b e  l i k e n e d  t o  t h o s e  o f  a n  a u t o m o b i l e ,  w h i c h ,  t o  
r e a c h  a  c h o s e n  d e s t i n a t i o n  h a s  f o u r  m a i n  c o n t r o l s .  T h e r e  i s  a  t h r o t t l e  o r  a c c e l e r a t o r  t o  
c o n t r o l  e n g i n e  s p e e d ;  t h e r e  i s  b r a k e  t o  r e d u c e  o r  s p e e d  o r  s t o p ;  t h e r e  i s  a  g e a r  s h i f t  t o  
m a t c h  t h e  e n g i n e  s p e e d  t o  t h e  r o a d  s p e e d  r e q u i r e d  o r  t o  r e v e r s e  d i r e c t i o n ;  a n d  t h e r e  i s  
a  s t e e r i n g  w h e e l  w i t h  w h i c h  t o  c h a n g e  t h e  d i r e c t i o n  o f  t r a v e l .  A s  e v e r y  d r i v e r  k n o w s ,  
m o v e m e n t  o f  t h e  c o n t r o l s  m u s t  b e  s y n c h r o n i z e d  a n d  u s e d  i n  w a y s  t h a t  r e s p o n d  t o  
c o n s t a n t l y  c h a n g i n g  r o a d  c o n d i t i o n s ,  a n d  t h e  a c t i o n s  o f  o t h e r  d r i v e r s  o r  r o a d  u s e r s .  
P r o g r e s s  f r o m  o n e  p o i n t  t o  a n o t h e r ,  f o r  t h e  d r i v e r ,  i s  c o n t i n u o u s  m a n i p u l a t i o n  o f  t h e  f o u r  
b a s i c  c o n t r o l s .  
I n  t h e  s a m e  v e i n ,  t h e  m a r k e t i n g  m a n a g e r  d r i v e s  a n  o r g a n i z a t i o n  t o w a r d s  c h o s e n  
d e s t i n a t i o n s  u s i n g  t h e s e  c o n t r o l s .  T h e  f o u r  c o n t r o l s  a r e  p r o d u c t  f o r m u l a t i o n  w h i c h  i s  
a  m e a n s  o f  a d a p t i n g  t h e  p r o d u c t  t o  t h e  c h a n g i n g  n e e d s  o f  t h e  t a r g e t  c u s t o m e r ;  p r i c i n g  
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which ~n practice tends to be used as a throttle to increase or slow down the volume of 
sales according to m~rket conditions; promotion which is used to increase the nu~ber 
of those in the market who are aware of the product and are favourably disposed towards 
buying it; and place, which determines the number of prospective customers who are 
able to fmd convenient places and ways to convert their buying intentions into purchases. 
These four controls are manipulated continuously according to the market conditions 
prevailing, especially with regards to the actions ofcompetitors. 
Fig. 1: The marketing mix in the context of the marketing system 
Adapted from stanton, W. J. , 1974 
MARKETING MIX IN THE CONTEXT OF A MARKETING SYSTEM 
I ' o • 
Figure 1 above expresses the marketing system for any organization in four 
concentric rings. It is designed to demonstrate how marketing mix decisions operate 
around the core focus of selecte<;l consumer segments. 
As indicated earlier on, the four P's are in the innermost ring are w1der the direct 
cor).tr:ol of marketing mangers, but subject to the non marketing resources and 
management functionS of the orgaru2'.ation shown in the rini~ next to marketing mix. These 
non-marketing resources (intra organizational level or forces within the organization that 
affect marketing) constitute the corporate internal enviromnent, which c9mbine with the 
marketing mix to form the microenviromnent. 
The outermost ring (general Environment) combines with the one next to it 
(operating or task enviromnent) to form the macro environment. The operating 
enviromnent is the external support level, which accommodates institutiQ_ns with which 
the marketing operators interact to achieve its goals. The general environment represents 
the broad external forces that influence the marketing operations ofthe firm. 
MARKETING MIX ELEMENTS MULTIPLIED IN THE CASE OF SERVICE 
Each of the four Ps includes within it so many important sub-elements, and this 
had caused many authors to develop many variations of the original four, especially for 
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s e r v i c e  p r o d u c t s .  C o w e l l  ( 1 9 9 3 )  ( a s  c i t e d  i n  M i d d l e t o n  ( 1 9 9 8 )  r e v i e w e d  r e c e n t  
A m e r i c a n  C o n t r i b u t i o n s ;  a n d  d r a w i n g  i n  p a r t i c u l a r  o n  t h e  w o r k  o f  B o o m s  a n d  B i t n e r ,  
r e c o m m e n d e d  a  r e v i s e d  m a r k e t i n g  m i x  f o r  s e r v i c e s ,  w h i c h  c o m p r i s e s :  
( i )  P r o d u c t  
( i i )  P r i c e  
( i i i )  P r o m o t i o n  
( i v )  P l a c e  
( v )  P e o p l e  ( n u m b e r ,  t r a i n i n g ,  a t t i t u d e s )  
( v i )  P h y s i c a l  e v i d e n c e  ( f u r n i s h i n g ,  c o l o u r ,  s l o g a n ,  s y m b o l )  
( v i i )  P r o c e s s  ( c u s t o m e r  i n v o l v e m e n t ,  p r o c e d u r e s  i n  s e r v i c e  d e l i v e r y )  
C l o s e r  s c r u t i n y  s u g g e s t s  t h a t  t h e  p r o p o s e d  a d d i t i o n a l  t h r e e  m i x  e l e m e n t s  a r e  i n  
f a c t  a l l  i n t e g r a l  e l e m e n t s  o f  p o l i t i c s  s i n c e  t h e y  a p p l y  t o  s e r v i c e .  
P O L I T I C S  A S  A  S E R V I C E  
P o l i t i c a l  m a r k e t i n g  i s  o f t e n  t r e a t e d  a s  a n  a s p e c t  o f  s e r v i c e  m a r k e t i n g .  
T h e  r e a s o n  i s  n o t  f a r - f e t c h e d .  P o l i t i c s ,  t h e  o n l y  s t o c k  i n  t r a d e  o f  p o l i t i c a l  m a r k e t i n g ,  
s h a r e s  t h e  s a m e  c h a r a c t e r i s t i c s  w i t h  s e r v i c e  - t h e  m a i n s t r e a m  o f  s e r v i c e  m a r k e t i n g .  
T h e s e  c h a r a c t e r i s t i c s  a r e  a s  f o l l o w s :  
I N T A N G I B I L I T Y  
S e r v i c e  i n t a n g i b i l i t y  m e a n s  t h a t  s e r v i c e s  c a n  n o t  b e  r e a d i l y  d i s p l a y e d ,  s o  t h e y  
c a n n o t  b e  s e e n ,  t a s t e d ,  f e l t ,  h e a r d  o r  s m e l l e d  b e f o r e  t h e y  a r e  b o u g h t .  B e c a u s e  s e r v i c e  
o f f e r i n g s  l a c k  t a n g i b l e  c h a r a c t e r i s t i c s  t h a t  t h e  b u y e r  c a n  e v a l u a t e  b e f o r e  p u r c h a s e ,  
u n c e r t a i n t y  i s  i n c r e a s e d .  T o  r e d u c e  u n c e r t a i n t y ,  b u y e r s  l o o k  f o r  ' s i g n a l s '  o f  s e r v i c e  
q u a l i t y .  T h e y  d r a w  c o n c l u s i o n s  a b o u t  q u a l i t y  f r o m  t h e  p l a c e ,  p e o p l e ,  e q u i p m e n t ,  
c o m m u n i c a t i o n  m a t e r i a l  a n d  p r i c e  t h a t  t h e y  c a n  s e e .  T h e r e f o r e ,  t h e  p o l i t i c i a n s  a n d  p o l i t i c a l  
p a r t i e s  c a n  i n f l u e n c e  s u c h  c o n c l u s i o n  b y  e n s u r i n g  t h a t  t h e i r  m e m b e r s h i p  i s  d o m i n a t e d  b y  
c r e d i b l e  c i t i z e n s  w i t h  p r o v e n  t r a c k  r e c o r d  o f  e x c e l l e n t  p e r f o r m a n c e .  T h i s  m e a n s  t h a t  
r e p u t a t i o n  ( b a s e d  o n  r e c o r d  a n d  l e a d e r s h i p )  i s  t h e  o n l y  t h i n g  o f  s u b s t a n c e  p a r t i e s  c a n  
o f f e r  t o  v o t e r s  i n  s u p p o r t  o f  t h e i r  p r o m i s e s '  t o  g o v e r n .  ( S e a r n m e l l ,  1 9 9 9 ) .  
I N S E P A R A B I L I T Y  
S e r v i c e  i n s e p a r a b i l i t y  m e a n s  t h a t  s e r v i c e s  c a n n o t  b e  s e p a r a t e d  f r o m  t h e i r  
p r o v i d e r s ,  w h e t h e r  t h e  p r o v i d e r s  a r e  p e o p l e  o r  m a c h i n e s .  G r e e n  R e v o l u t i o n  c a n n o t  b e  
s e p a r a t e d  f r o m  N P N  a n d  S h a g a r i  g o v e r n m e n t .  F r e e  e d u c a t i o n  c o u l d  n o t  b e  
s e p a r a t e d  f r o m  U P N .  
V A R I A B I L I T Y  O R  H E T E R O G E N E I T Y  
S e r v i c e  v a r i a b i l i t y  o r  h e t e r o g e n e i t y  m e a n s  t h a t  t h e  q u a l i t y  o f  s e r v i c e s  d e p e n d s  
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on who provides them, as well as when,_where and how they are provided. As such, 
service quality is difficult to control. For .example, the governor ofOgun state may be 
serving his people better than the governor of Rivers State; yet the two of them belong 
to the same party (that is, PDP) with the same manifestoes and programmes. Even in 
the same Ogun state, it is not all the time that the governor will record quality service for 
his people. This means that political services (like other setvices) can hardly be 
standardized. 
PERISHABILITY 
Service perishability means that services cannot be stored for later sale or use. 
If a party or politician does not secure the votes of the electorate in a particular tenure, 
the service that would have gone with that tenure cannot be stored for later delivery. 
However, since market for services fluctuates considerably overtime, that same 
candidate or party may be voted in some other time, and in another circumstance for 
him to deliver his service to the people. 
LACK OF OWNERSHIP 
This means that service products cannot be enjoyed for an unlimited time, 
neither can it be resold by someone who has received it. The service consumer often 
has access to the service for a limited time. A political party member can enjoy the rights 
and privileges ofbelonging as long as he is a member. Once he defects, he can no longer 
lay claim to such rights and privileges. 
In addition to the foregoing, services marketing theory has provided some 
valuable insights for researchers of political marketing (Harrop, 1990; Scammell, 1999). 
While thinking of politics and governance as a service, these researchers theorized the 
importance of lmage-reputation- in politics, not just as an effect of television but as an 
imperative ofthe market place (Achumba and Dixon-Ogbechi, 2004 ). 
Again service marketing operates in three dimensions, which are also relevant 
to political marketing. These dimensions are illustrated below: 
Fig. 2: Three Types of Marketing in Service Firms 
Interactive Ma rket in g 
S ource: Kotler et al (/ 999) Principles of Marketing (2ed.) Prentice 
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I n t e r n a l  M a r k e t i n g :  R e q u i r e s  t h a t  t h e  s e r v i c e  f i r m  s h o u l d  t r a i n  a n d  e f f e c t i v e l y  
m o t i v a t e  i t s  c u s t o m e r - c o n t a c t  e m p l o y e e s  a n d  a l l  t h e  s u p p o r t i n g  s e r v i c e  p e o p l e  t o  w o r k  
a s  a  t e a m  t o  p r o v i d e  c u s t o m e r  s a t i s f a c t i o n .  I n  o t h e r  w o r d s ,  t h e  i n t e r n a l  m a r k e t  i s  m a d e  
u p  o f  a l l  e m p l o y e e s  w h o  h a v e  c o n t a c t  w i t h  c u s t o m e r s  a n d  h a v e  a  d i r e c t  i n f l u e n c e  o n  
c u s t o m e r  p e r c e p t i o n  o f  t h e  p r o d u c t  i n  t h e  m a r k e t .  I n  t h e  c a s e  o f  p o l i t i c s ,  t h e  m e m b e r s  
o f  a  p o l i t i c a l  p a r t y  c o n s t i t u t e  t h e  i n t e r n a l  m a r k e t .  
I n  G e r m a n y ,  p o l i t i c a l  p a r t i e s  r e c o g n i z e  t h e  i m p o r t a n c e  o f  i n t e r n a l  m a r k e t .  
J n  f a c t ,  S c a r r o w  ( 1 9 9 6 )  ( a s  c i t e d  i n  A c h u m b a  a n d  D i x o n - O g b e c h i ,  2 0 0 4 )  d e t a i l e d  
G e r m a n  p a r t y  e f f o r t s  t o  e n c o u r a g e  l o c a l  a c t i v i s m s  a n d  t h e  h i g h  v a l u e  p l a c e d  b y  p a r t y  
l e a d e r s h i p  o n  m e m b e r s '  a c t i v i t i e s  a s  o u t r e a c h  w o r k e r s ,  r e p r e s e n t a t i v e s  o f  t h e  p a r t y  i n  
b r o a d e r  s o c i e t y  a n d  e v e n  i n  c a s u a l  c o n v e r s a t i o n .  E f f e c t i v e l y  t h e y  a r e  p a r t - t i m e  
m a r k e t e r s  o f  t h e  p a r t y .  ,  
N e g l e c t  o f  i n t e r n a l  m a r k e t  ( p a r t y  m e m b e r s )  w i l l  m o s t  l i k e l y  r e s u l t  i n  a  l e s s  
c o m m i t m e n t  t o ,  a n d  d i m i n u t i o n  o f  c o r e  v a l u e ;  o r  e v e n  u n c e r t a i n  p r o s p e c t  o f  f a c e  t o  
f a c e  c o n t a c t  w i t h  t h e  ' c u s t o m e r s '  ( e l e c t o r a t e ) .  T h e  r e s u l t  i s  g r e a t e r  d i s t a n c e  b e t w e e n  
t h e  o r g a n i z a t i o n  a n d  i t s  c u s t o m e r s .  
I n t e r a c t i v e  M a r k e t i n g :  T h i s  i s  a n o t h e r  t y p e  o f  s e r v i c e  m a r k e t i n g  a n d  i t  m e a n s  t h a t  
p e r c e i v e d  s e r v i c e  q u a l i t y  d e p e n d s  h e a v i l y  o n  t h e  q u a l i t y  o f  t h e  b u y e r - s e l l e r  i n t e r a c t i o n .  
E f f e c t i v e  s e r v i c e  d e l i v e r y - c u s t o m e r  i n t e r a c t i o n  i s  p a r a m o u n t  f o r  a c h i e v i n g  a  s a t i s f a c t o r y  
s e r v i c e  t r a n s a c t i o n .  A c c o r d i n g  t o  K o t l e r  e t  a l  ( 1 9 9 9 )  t h e  c u s t o m e r  j u d g e s  s e r v i c e  
q u a l i t y  n o t  j u s t  o n  t e c h n i c a l  q u a l i t y  ( e x a m p l e ,  t h e  s u c c e s s  o f  t h e  s u r g e r y )  b u t  a l s o  
o n  i t s  f u n c t i o n a l  q u a l i t y  (  e x a f ! 1 p l e ,  w h e t h e r  t h e  d o c t o r  s h o w e d  c o n c e r n  a n d  i n s p i r e d  
c o n f i d e n c e ) .  I n  t h e  s a m e  v e i n ,  i t  i s  n o t  o n l y  t e c h n i c a l  a b i l i t y  t h a t  c o u n t s  f o r  t h e  
p o l i t i c i a n ;  h e  n e e d s  t o  m a s t e r  i n t e r a c t i v e  m a r k e t i n g  s k i l l s  o r  f u n c t i o n s .  
E x t e r n a l  M a r k e t i n g :  T h i s  d e s c r i b e s  t h e  n o r m a l  w o r k  t o  p r e p a r e ,  p r i c e ,  d i s t r i b u t e ,  
a n d  p r o m o t e  t h e  s e r v i c e  ( p o l i t i c a l  p r o d u c t )  t o  t h e  e l e c t o r a t e .  I t  i s  t h e  u l t i m a t e  d e l i v e r y  o f  
t h e  s e r v i c e  o f f e r i n g  t o  t h e  c u s t o m e r .  O n c e  t h e  s e r v i c e  h a s  b e e n  d e l i v e r e d  t o  t h e  c u s t o m e r ,  
r e l a t i o n s h i p - m a r k e t i n g  s k i l l s  b e g i n  t o  c o u n t .  F o r  t h e  p o l i t i c i a n  a n d  t h e  p o l i t i c a l  p a r t y ,  
m e r e l y  s e c u r i n g  t h e  v o t e s  o f  t h e  e l e c t o r a t e  d o e s  n o t  e n d  t h e  t r a n s a c t i o n .  T h e r e  i s  n e e d  
t o  a s p i r e  f o r  c u s t o m e r  l o y a l t y  w h i c h  b r i n g s  a b o u t  r e l a t i o n s h i p  m a r k e t i n g .  
P O L I T I C A L  M A R K E T I N G  
V a r i o u s  a t t e m p t s  h a v e  b e e n  m a d e  b y  s c h o l a r s  a t  d i f f e r e n t  t i m e s  t o  d e f i n e  p o l i t i c a l  
m a r k e t i n g  a s  a  n e w  a r e a  o f  s t u d y .  S o  f a r  n o n e  o f  t h e s e  a t t e m p t s  s e e m  t o  h a v e  g i v e n  a  
c o m p l e t e  p i c t u r e  o f  w h a t  t h e  c o n c e p t  r e p r e s e n t s .  F o r  i n s t a n c e ,  W r i n g  ( 1 9 7 7 )  i n  h i s  
a t t e m p t  m e r e l y  u n d e r s c o r e d  t h e  e x c h a n g e  _ l J r O c e s s  a n s i n g  b e t w e e n  v o t e r s  a n d  c a n d i d a t e s ,  
w h i c h  a l s o  i n v o l v e s  t h e  u s e  o f  m a r k e t i n g  m i x  t o  p r o m o t e  p o l i t i c a l  p a r t i e s .  H e  a l s o  
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alluded to the use of opinion research and,environmental analysis. Though Wring's 
definition looks comprehensive, he did not indicate the rationale for such exchange 
process. 
Lock and Harris ( 1996) lent their voice to this attempt but only to the extent 
of suggesting that political marketing concerns the positioning process. This is at best 
hasty because it tends to lose sight of the plethora of marketing activities and tasks that 
precede positioning, and continue long after the product has been positioned. 
Assuming that the said marketing activities are implied, the purpose of the positioning is 
obscure. Most current definitions of political marketing maintain that political 
marketing process is concerned with the communication process between voters and 
political entities (either parties or candidates) and often neglec_t the organizational 
development perspective (of the political entity) in a way that most commercial 
marketing definitions do not (Shama, 197 5; Lock & Harris, 1996; Wring, 1977). 
Harris and Ward (2000) view p.olitical marketing as commonly 
synonymous with the use of persuasive techniques in campaigns to promote both 
politicians and their policies. But Butler and Kavanagh ( 1977) observed that parties 
are like business seeking to promote their products, except that one se~ks votes and the 
other sales. They therefore stated that the borrowing of professional communication 
tools, such as advertising and pqblic relations is believed to epitomize the concept of 
political marketing. 
However, a deeper insight was offered by Maarek (1992) who suggests that 
political marketing is a broader concept than what other scholars would make us believe. 
He indicated that political marketing includes evaluation and redesign of policy and 
electoral strategy in the light of studies of the electorate's concern. He argued that 
political communication is currently far from designing and printing a message on posters 
without consideration of whom they are addressed to. It encompasses the entire 
marketing process - from preliminary market study to testing and targeting. 
Achumba and Dixon-Ogbechi (2004) while recalling the stance of Harris 
and Ward (2000) maintained that the use of policies to position candidates to gain more 
votes embodies the political marketing concept. They added that the concept includes 
a broader consideration of the needs of the electorate, so that policies, as well as 
promotional messages are centred on the desires of the voters. 
Be that as it may, political marketing is here defined as the marketing process of 
presenting a political entity (candidate or party) to the electorate for adoption so that the 
entity can hold power in trust for the people. Marketing process as used in the definition 
point to the application of the marketing functions or techniques in a continual basis. 
Political entity would mean the candidate, party or manifestoes and programmes. 
Electorate refers to all those who are eligible to vote in an election. Adoption in this 
case is expressed by casting votes for the entity power which are could be legislative or 
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e x e c u t i v e  a n d  m u s t  i n v o l v e  t h e  p o w e r  t o  c o n t r o l  r e s o u r c e s .  D e s p i t e  a l l  t h e  f o r e g o i n g  
a t t e m p t s ,  i t  i s  e v i d e n t  t h a t  p o l i t i c a l  m a r k e t i n g  s c h o l a r s  h a v e  n o t  d o c u m e n t e d  
m u c h  o f  w h a t  i s  h a p p e n i n g  i n  t h e  p o l i t i c a l  m a r k e t  p l a c e  a n d  t h e  w a y  i n  w h i c h  t h i s  
d i f f e r s  f r o m  t r a d i t i o n a l  P o l i t i c a l  S c i e n c e  m o d e l s  o f  e l e c t o r a l  c a m p a i g n i n g  i n  a c t i o n .  
P o l i t i c a l  m a r k e t i n g  s t a r t e d  g a i n i n g  g r o u n d  s h o r t l y  a f t e r  t h e  f i r s t  w o r l d  w a r  
w h e n  d i r e c t  c o m m u n i c a t i o n  b e t w e e n  c a n d i d a t e s  a n d  t h e  e l e c t o r a t e  w a s  t h e  o r d e r .  A s  
N o r r i s  ( 1 9 9 7 )  p u t  i t ,  " p o l i t i c s  w a s  s o a p  b o x  r e t a i l  t h a t  i s ,  f a c e  t o  f a c e  c a n v a s s i n g  o n  
d o o r  s t e p s .  P o s t e r s  i n  h o u s e h o l d  w i n d o w s ,  l e a f l e t i n g  a t  f a c t o r y  g a t e s " .  T h i s  h e  f u r t h e r  
d e s c r i b e d  a s  o l 9  f a s h i o n e d "  . . .  r e t a i l  p o l i t i c s  . . .  "  ( N o r r i s ,  1 9 9 7 ) .  T h e  c o n t e m p o r a r y  
p o l i t i c s  h a s  w i t n e s s e q  U , l e  ~ o f Q . i g p  t . e c h n o l q g y  i n  m o d e m  c a m p a i g n i n g  t o  t h e  e x t e n t  
t h a t  t h e  f o o t  s o l d i e r s  ~ots~s t t a v e  s i g n i f i c a n t l y  l o s t  t h e i r  b e a r i n g .  
T o  c o r r o b o r a t e  t h i s  p o i n t ,  A c h u m b a  a n d  D i x o n - O g b e c h i  ( 2 0 0 4 )  a r g u e  t h a t  t h e  
m o d e m  p o l i t i c a l  p a r t y  i s  a k i n  t o  t h e  f r a n c h i s i n g  o p e r a t i o n ,  o n e  t h a t  b u y s  i n  e x p e r t i s e  a s  
a n d  w h e n  i t  n e e d s  i t .  T h e  e f f e c t  o f  t h e  a b o v e  t r e n d s  h a s  b e e n  t h e  e m e r g e n c e  o f  n e w  
e l i t e s  i n  t h e  p a r t i e s  a n d  t h e  e l e v a t i o n  o f  m a r k e t i n g  a n d  m e d i a  p e o p l e ,  w h o  m a y  h a v e  
m a r g i n a l  o r  s h o r t  t e r m  c o n n e c t i o n  w i t h  t h e  p a r t y ,  t o  h a v e  a  m o r e  c o n t i n u o u s  
i n f l u e n c e  b e c a u s e  o f  t h e  e m e r g e n c e  o f  t h e  s o - c a l l e d  p e r m a n e n t  c a m p a i g n  i n  m o d e m  
p o l i t i c s  ( K a v a n a g h ,  2 0 0 3 ) .  
H o w e v e r ,  t h e  ~ogic o f  m a r l < . e t i n g  w a s  a p p l i e d  f o r  t h e  f i r s t  t i m e  t o  p o l i t i c s  a n d  
d e m o c r a c y  b y  D o w n s  ( 1 9 5 7 )  w h o  w r o t e  f r o m  a n  e c o n o m i c  s t a n d p o i n t .  B e  p o s i t e d  
t h a t  v o t e r s  a n q  p o l i t i c i a n s  w e r e  m a r k e t  r a t i o n a l i s t s .  I n  t h i s  c o n n e c t i o n ,  v o t e r s  w e r e  l i k e  
c o n s u m e r s  s e e k i q g  t h e  b e s t  b u y ,  a n d  p o l i t i c i a n s  w h o  c a m p a i g n e d  f o r  v o t e s ,  w e r e  l i k e  
b u s i n e s s m e n  w h o  s o _u g h t  s a l e s .  D u r i n g  J o h n  F .  K e n n e d y ' s  p r e s i d e n t i a l  c a m p a i g n  a  
m i x t u r e  o f  o p i p i o n  r e s e a r c h  a n d  m e d i a  m a n a g e m e n t  c o u l d  b e  s w i n g  c l o s e  c o n t e s t s .  
T h i s  c r a f t  o f  p o l i t i c a l  c a m p a i g n i n g  b y  K e n n e d y  a n d  t h r e e  s u c c e e d i n g  U S  P r e s i d e n t s  
w e r e  c l o s e l y  d o c u m e n t e d  i n  " T h e  M a k i n g  o f  t h e  P r e s i d e n t  S e r i e s  b y  W h i t e  ( 1 9 6 1 ,  
1 9 6 6 ,  1 9 6 9 ,  1 9 7 4 ) .  
A c h u m b a  a n d  D i x o n - O g b e c h i  ( 2 0 0 4 )  r e c a l l e d  h o w  M c G i n n i s s  (  1 9 7 0 )  e x t e n d e d  
'  .  
t h e  f r o n t i e r s  o f W h i t e ' s  w o r k  d u r i n g  t h e  1 9 6 8  U S  P r e s i d e n t i a l  e l e c t i o n  b y  f o c u s i n g  o n  
t h e  m a r k e t i n g  t e c h n i q u e s  e f l ! p l o y e d  b y  t h e  s u c c e s s f u l  N i x o n  C a m p a i g n  i n  " T h e  s e l l i n g  
o f  t h e  P r e s i d e n t _  ( 1 9 7 0 ) " .  I n  f a c t ,  t h e  1 9 7 2  U S  P r e s i d e n t i a l  c a m p a i g n  p r o d u c e d  
t h r e e  i m p o r t a n t  b o o k s  t h a t  r e v e a l e d  m u c h  a b o u t  t h e  o p e r a t i o n s  o f  c a m p a i g n s .  
I n  a d d i t i o n ,  m a n y  a u t h o r s  h a v e  d o c u m e n t e d  t h e  r i s e  o f  t h e  p o l i t i c a l  
c o n s u l t a n c y  i n d u s t r y  w h i c h  d e v e l o p e d  t o  g i v e  i m p e t l , l s  t o  t h i s  n e w  f o r m  o f  p o l i t i c a l  
c a m p a i g n i n g  i n  t h e  U n i t e d  S t a t e s  ( B l u m e n t h a l ,  1 9 8 0 ;  D i n k e n ,  1 9 8 9 ;  N e a p o l i t a n ,  1 9 9 4 ;  
S a b a t o ,  1 9 8 l ;  T h u r b e r  &  N e l s o ,  1 9 9 5 ) .  T h e  p o l i t i c a l  c o n s u l t a n c y  i n d u s t r y  i s  a l s o  m a k i n g  
w a v e  i n  t h e  U n i t e d  K i n g d o m  ( B u t l e r , -1 9 9 2 ;  N o r r i s ,  1 9 9 9 ;  R o s e n b e u m ,  1 9 9 7 )  a n d  i n  
A u s t r a l i a  ( M i l l s ,  1 9 8 6 ;  T i f f e n ,  1 9 8 9 ) .  '  
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"Sabato (1989) (as cited in Achumba and bixon-Ogbechi, 2004 )"revealed that the 
Industry Journal of Campaigns and Elections has documented developing campaign 
techniques and judged their application in practi.cal conditions . 
As Wring (1997) observed, the academic discipline of poiitical marketing 
quickly "coioriized" this riew style of politics. As a matter of fact, we now have in 
existence a number of texts that bestow a tecliii.ical account of the campaign, which, 
by artd large treat citizens as consumers and democracy as a competition (Kavanagh, 
1995; Lees-Marshrnent, 2001; Maarek, 1995; Mauser, 1983; Newman& Sheth, 1985; 
Newrrtan, 1994; Newman, 1999; O'shaughnessy, 1990; Stockwell, 2003) . 
PHASES OF THE POLITICAL MARKETING CONCEPT 
Political Marketing concept has maintained some evolutionary trend with time. 
The causes of this evolution are both corlceptual and perceptual: Conceptual through 
the introduction of hew ideas as to what politics is.and what it ought to do; perceptual 
through envisionrnent of new realms irt which political process might be applied . 
Wrihg ( 1966) identified three phases of the political marketing concept which he 
outlined as follows: 
Phase i - Production Orientation 
This is a primitive propaganda phase, which assumes that minimal 
encouragement will sectire the support of voters. Wring ( 1996) associates the production 
orientation with 'retail politics' or propaganda approach to communication. He defines 
propaganda as the use of one directional communication to manipulate an 
undifferentiated, passive electorate into voting for a candidate. 
Phase ll- Sales-Led 
This approach incorporates the use of research to target segments of the electorate 
with more persuasive communications. In this connection, Wring ( 1996) maintains that 
organizations begin to invest in market research in order to target selected consumer 
groups with more refined and often stylistic communications. In other words, the 
Sales-led phase of political marketing is characterized by the use of market research 
to design more persuasive communications. 
Phase III -Media Campaigning 
This phase is characterized by the packaging of policies and associate them 
with desirable personalities or individual politician. 
MARKETING MIX COMPONENTS OF POLITICS 
Havin·g noted earlier, the crucial role, which marketing mix elements play in_ 
a marketing system, we shall now see how each of these elements applies to political 
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m a r k e t i n g .  A g a i n ,  t h e  p o i n t  h a s  b e e n  m a d e  t h a t  p o l i t i c a l  m a r k e t i n g  o p e r a t e s  i n  t h e  
d o m a i n  o f  s e r v i c e s  m a r k e t i n g .  T h u s ,  r a t h e r  t h a n  c o n s i d e r i n g  t h e  t r a d i t i o n a l  f o u r  P s ,  w e  
s h a l l  t r e a t  t h e  r e v i s e d  m a r k e t i n g  m i x  e l e m e n t s  f o r  s e r v i c e ,  w h i c h  a r e  p r o d u c t ,  p l a c e ,  
p r i c e ,  p r o m o t i o n ,  p e o p l e ,  p r o c e s s  a n d  p h y s i c a l  e v i d e n c e .  
T H E  P O L I T I C A L  ' P R O D U C T '  
A  p r o d u c t  i s  a n y t h i n g  t h a t  c a n  b e  o f f e r e d  t o  a  m a r k e t  f o r  a t t e n t i o n ,  
a c q u i s i t i o n ,  u s e  o r  c o n s u m p t i o n  t h a t  m i g h t  s a t i s f y  a  w a n t  o r  n e e d .  I t  i n c l u d e s  p h y s i c a l  
o b j e c t s ,  s e r v i c e s ,  p e r s o n s ,  p l a c e s ,  o r g a n i z a t i o n s  a n d  i d e a s .  ( K o t l e r  e t  a l ,  1 9 9 9 ) .  
A  p o l i t i c a l  p r o d u c t ,  t h u s ,  r e f e r s  t o  i d e a s  ( p o l i t i c a l  p o l i c i e s ,  m e s s a g e s ,  i d e o l o g i e s ,  
a n d  p r o g r a m m e s ) ,  s e r v i c e s ,  p e r s o n s ,  a n d  o r g a n i z a t i o n s  ( p o l i t i c a l  p a r t y )  m e a n t  f o r  t h e  
a t t e n t i o n  a n d  a d o p t i o n  o f  t h e  e l e c t o r a t e .  I n  p l a n n i n g  i t s  m a r k e t  o f f e r i n g ,  t h e  p o l i t i c a l  
m a r k e t e r  n e e d s  t o  t h i n k  t h r o u g h  f i v e  l e v e l s  o f  t h e  p o l i t i c a l  p r o d u c t  a s  i n d i c a t e d  i n  
f i g u r e  3 . 3  b e l o w .  A c c o r d i n g  t o  K o t l e r  ( 2 0 0 2 )  e a c h  l e v e l  a d d s  m o r e  c u s t o m e r  v a l u e  
a n d  t h e  f i v e  c o n s t i t u t e  a  c u s t o m e r  v a l u e  h i e r a r c h y .  T h e  m o s t  f u n d a m e n t a l  l e v e l  i s  ' c o r e  
b e n e f i t  o r  s e r v i c e ' .  
C O R E  B E N E F I T  O R  S E R V I C E  
T h a t  i s ,  t h e  f u n d a m e n t a l  s e r v i c e  o r  b e n e f i t  t~at t h e  c u s t o m e r  i s  r e a l l y  b u y i n g .  
F o r  t h e  p o l i t i c a l  p r o d u c t ,  t h e  c u s t o m e r  ( v o t e r )  i s  a c t u a l l y  b u y i n g  g o o d  g o v e r n a n c e  b y  
c a s t i n g  h i s  v o t e s .  P o l i t i c a l  m a r k e t e r s  ( c a m p a i g n  m a n a g e r s ,  a n d  o p i n i o n  l e a d e r s  a n d  
p a r t y  c a n d i d a t e s )  m u s t  s e e  t h e m s e l v e s  a s  p r o v i d e r s  o f  g o o d  g o v e r n a n c e .  
F i g .  3 :  F i v e  P o l i t i c a l  P r o d u c t  L e v e l s  
P o t e n t i a l  P r o d u c t  
A u g m e n t e d  P r o d u c t  
E x p e c t e d  P r o d u c t  
B a s i c  P r o d u c t  
A t  t h e  s e c o n d  l e v e l ,  t h e  p o l i t i c a l  m a r k e t e r  m u s t  b u i l d  a n  a c t u a l  o r  b a s i c  p r o d u c t  
a r o u n d  t h e  C o r e  p r o d u c t .  T h i s  m a y  h a v e  a s  m a n y  a s  f i v e  c h a r a c t e r i s t i c s ;  s o u n d  
e d u c a t i o n ,  c h a r a c t e r ,  e x p e r i e n c e ,  i n t e l l i g e n c e ,  a n d  a t t r a c t i v e  p e r s o n a l i t y .  
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At the third level, the political product that is, a set of attributes and conditions 
voters normally expect when they cast their yotes for a candidate or party. These may 
be equity in the distribution of amenities to different constituencies, equity in 
appointments to public offices, maintenance of public utilities, and payment of 
emoluments to civil servants. 
At the fourth level, the political product planner must build an augmented 
product around the core, basic, and expected products by offering additional consumer 
(voter) services and benefits. These services and benefits exceed voters' expectation at 
times. For example, instead of just providing Universal Basic Education (Free), which . 
is the expectation of the voters, Obasanjo 's government has also launched school feeding 
programme which is intended to feed the pupils while at school. In Rivers State, any 
pregnant woman who delivers through operation in the state owned hospital 
(Braithewait Memorial Hospital) does not pay any bill. And anybody at the age of 60 
and above does not pay any bill in River State Government owned hospital. 
At the fifth level stands the potential product, which encompasses all the 
possible argumentations and transformations the product or offering might undergo in 
the future . In this case, political marketers (parties or candidates) search for new ways 
to satisfy electorate, at times beyond what is contained in their manifestoes, to make 
another tenure possible. 
PROMOTING THE POLITICAL PRODUCT 
Almost all forms of promotion in political marketing are done through 
political campaigning. According to Anderson (2004), election campaign is more about 
marketing than about politics. To this end, Stockwell (2004) defined political 
campaigning as the rush of media items leading up to polling day. 
Strictly speaking, promoting the political product involves techniques derived 
from Mass marketing, public relations, game theory and statistical psychology 
(Blumenthal, 1980). Thus, the process involves three stages: strategy (from candidate/ 
issue analysis to developing the game plan), communication (day-to-day development 
of the message and its distribution through mass and direct media), and high gear 
(locking down commitment and getting out the vote). 
Achumba and Dixon-Ogbechi (2004) have noted that money is a key 
determinant of the impact of the promotion of a political product; but then good 
organization, innovative use of new technologies, skillful volunteer and resource 
management and accurate reading of the political terrain can cause upsets. 
In the main, political products are promoted via all channels consumed by the 
target audience: Newspapers, radio, television, billboards and internet. In seeking free 
coverage in the editorial portions of the media, the promoter (that is, campaign manager 
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o r  t h e  p o l i t i c a l  i n a t k e t e r )  m o n i t o r s  t h e  m e d i a ,  p r e p a r e s  p r e s s  r e l e a s e s ,  h o l d s  p r e s s  
c o n f e r e n c e s ,  p r b d u t e  w e b  p a g e s ,  r u n  m e d i a  e v e n t s  a n d  m a j o r  e v e n t s  i n c l u d i n g  l a l m c h e s  
a n d  d e b a t e s  b u t  a b o v e  a l l ,  t a l k s  t o  j o u r n a l i s t s .  
F o r  g r e a t e s t  e f f e c t ,  t h e  f r e e  m e d i a  i n e s s a g e  ( p u b l i c i t y )  s h o u l d  b e  c b - o t d i r t a t e d  
t o  c o r r i p l e n i e h t  a n d  c o h e r e  W i t h  a d v e r t i s i n g .  A c h u m b a  a n d  D i x o r t - O g l : J e c h i  ( 2 0 0 4 )  a d d  
t h a t  a d v e r t i s i n g  a l l o w s  t h e  c a i n p a i g h  t o  b o r i d  t o g e t h e r  t h e  m a t r i x  o f  i d e a s ,  i i r t a g e s ,  
p o l i c i e s  a r i d  a r g u m e n t s  t h a t  m a k e  u p  t h e  m e s s a g e  i n t o  a  i n o r h e h t  o f  e m o t i o n a l  e x c h a n g e  
d i r e c t l y  w i t h  t h e  a u d i e n c e .  T h e  r a n g e  o f  a d v e r t i s i n g  s t y l e s  f o r  d i f f e r e n t  m e d i a ,  t h e i r  
a p p r b j x i a t e  c o m b i n a t i o n  a n d  m e d i a  b u y i n g  m e t h o d s  t o  m a x i m i z e  t h e  r e a c h - t o  t a r g e t  
a u d i e n c e s  a r e  i m p o r t a n t  i s s u e s  t o  b e  a d d r e s s e d  w i t h i n  t h e  c o n t e x t  b f  p r o m o t i o n a l  
p l a n n i n g  a n d  b u d g e t i n g .  .  
T h o u g h  d i r e c t  c o h t a c t  i s  s t i l l  t h e  m o s t  p e r s u a s i v e  o f  a l l  p r o m o t i o n s  f o r  a n y  
p o l i t i c a l  p r o d u c t ,  i n t e r p e r s o n a l  c o n t a c t  a t  m e e t i n g s ,  e v e n t s  a r i d  i n  t h e  d o o r w a y  d e v e l d p  
a  p e r s o n a l  r e l a t i o n s h i p .  F i n a l l y ,  a u d i e n c e  s e g m e n t a t i d n  a n d  c a n v a s s i n g ,  a s  o b s e r v e d  ·  
b y  S t o c k w e l l  ( 2 0 0 4 ) ,  c a n  g e n e r a t e  l i s t s  o f  t a r g e t e d  i n d i v i d m i l s  w h o  c a n  t h e n  b e  e n g a g e d  
i n  i n t e r a c t i v e  c d m r n u n i c a t i o n  b y  d i r e c t  m a i l ,  p h o n e  b a h k i n g ,  e - m a i l ,  d o o r  k n o c k  
v i s i t s  o r  s p e c i a l  p u r p o s e  m e e t i h g s  a h d  e v e n t s .  
P R I C I N G  T H E  P O L I T I C A L  P R O D U C T  
P r i c e ,  i n  a n  e c o n o m i c  s e n s e ,  i s  t h e  v a l u e  e x p r e s s e d  i n  t e r m s  o f  n a i r a  a n d  k o b o ,  
o r  w h a t e v e r  t h e  m E m e t a r y  m e d i u m  i s  i n  t h e  c o u n t r y  w h e r e  a n  e x c h a n g e  o c c u r s .  
B u t  i n  r e a l i t y  p r i c e  a s s u m e s  d i v e r s e  n o m e n c l a t u r e s  t o  d i f f e r e n t  p e o p l e  a n d  
p r o f e s s i o n a l s .  W h e n  a  b a n k e r  g i v e s  l o a n ,  t h e  p r i c e  h e  e x p e c t s  i n  e x c h a n g e  i s  i n t e r e s t .  
T h e  i n s u r e r  e x p e c t s  p r e m i u m  f o r  h i s  s e r v i c e .  T h e  t r a n s p o r t e r  r e c e i v e s  f a r e s  f o r  h i s  
s e r v i c e s ,  a n d  s o  o n .  
I n  t h e  s a m e  v e i n ,  t h e  p o l i t i c a l  m a r k e t e r  e x p e c t s  t o  r e c e i v e  v o t e s  i n  e x c h a n g e  f o r  
a l l  h i s  e f f o r t s .  T h i s  i s  w h y  m a 1 1 a g e r i a l  c r e a t i v i t y ,  s k i l l  a n d  i m a g i n a t i o n  a r e  r e q u i r e d .  
B u t  w h a t  t h e  v o t e r  i s  p a y i n g  f o r  t h r o u g h  h i s / h e r  v o t e  i s  g o o d  g o v e r n a n c e .  I f t h e  p o l i t i c a l  
m a r k e t e r / p r o d u c t  f a i l s  t o  p "e r f o r m  o r  d e l i v e r ,  t h e  v o t e r  w i l l  c e r t a i n l y  h a v e  c o g n i t i v e  
d i s s o n a n c e  i n  h i s  p o s t  p u r c h a s e  b e h a v i o u r .  
T h e  a s p e c t  o f  p r i c i n g  t h a t  i s  m o s t  a p p l i c a b l e  i s  t h e  c o m p e t i t i o n - o r i e n t e d  p r i c i n g .  
I n  w h i c h  c a s e ,  t h e  p o l i t i c a l  m a r k e t e r  p a c k a g e s  t h e  p o l i t i c a l  p r o d u c t  ( c a n d i d a t e ,  p a r t y ,  
i d e o l o g i e s ,  m e s s a g e ,  p r o g r a m m e s  a n d  s o  o n )  w i t h  t h e  u n d e r s t a n d i n g  t h a t  t h e r e  a r e  o t h e r  
p o l i t i c a l  p r o d u c t s  a l s o  c o m p e t i n g  f o r  t h e  v o t e r ' s  a t t e n t i o n  a n d  a d o p t i o n .  T h i s  u n d e r s t a n d i n g  
m a k e s  h i m  ( p o l i t i c a l  m a r k e t e r )  f o c u s  h i s  p e r s u a s i v e  e f f o r t  o n  t h e  d i f f e r e n t i a l  
a d v a n t a g e  o r  d i s t i n c t i v e  c o m p e t e n c e  o f  t h e  p o l i t i c a l  p r o d u c t .  T h i s  i s  s t r e s s e d  i n  t h e  
m e s s a g e  t o  t h e  e l e c t o r a t e  t o  m a k e  t h e m  e x p r e s s 1 h e i r  a d o p t i o n  o f  t h e  p o l i t i c a l  p r o d u c t  
t h r o u g h  t h e  b a l l o t  p a p e r  ( v o t e )  t h e y  c a s t  o n  t h e  d a y  o f  e l e c t i o n .  
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CHANNELS OJi' DISTRIBUTION FOR POLITICAL PRODUCT 
Distribution of political pro4uct is the process of connecting with voters. This 
process could be extensive, selective or intensive. For a national position like the 
presidency, 11ational cpairman of a party, to mention but a few the distribution process 
is extensive. Regiqnal and zonal positions are selective. But products for state, local 
government, state constituency ward and chapter positions are normally intensive. 
At the national level, the facility of the product is located at a place to serve as the 
h~adquarters with a petwork around the nation. The same applies down the line. 
Commuqicat~on, tr~~pprtqtion, inventory and storage facilities also follow the same 
pattern. PoHtical.~e.jlli<> ~oipt campaign mqnagers anq coordinators who 
serve as th~ir agents ~1\g'the line. 
PEOPLE 
The sel~ction, trainipg and motivation of employees or agents of the political 
marketer can make a huge difference in· getting the consent of the electorate. Ideally, 
these agents or supporters should exhibit competence, a caring attitude, responsiveness, 
initiative, Problem-solving ability, and good will (Kotler, 2000). Most political 
marketers (product) empower their agents or coordinators ,to the tune ofNlm to 
enable them organize for ward and constituency visits; and also resolve a voter 
problem on behalf of the political marketer. 
PHYSICAL EVI!J,f:NCE 
Political marketers (Products) also try to demonstrate their product's quality 
through physical evidence and presentation. A political party that will provide 
sufficient food for the masses may have as symbol, some crops; a political marketer 
that will offer security to the masses may have 'umbrella' as his symbol. In other words, 
a political marketer (product) will develop a look or style of dealing with electorate that 
realizes its intended voter value proposition, whether it is health, education, 
employment, or some other benefit. 
PROCESS 
Politic<j.l marketers (products) can choose among different processes to 
deliver their service. A politician who has a programme of free health services may 
require that people register in various hospitals, and should only visit such hospitals in 
the event of health challenge. For a citizen to benefit from free education 
programme may reqlfire a letter of identification from his local government of origin. 
This implies that each political product may maintain a unique process of 
delivering service to the electorate. 
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C O N C L U D I N G  R E M A R K S  
M a r k e t i n g  m i x  e l e m e n t s  a r e  a p p l i c a b l e  t o  p o l i t i c s  j u s t  a s  t h e y  a r e  i n  
c o m m e r c i a l  m a r k e t i n g .  H o w e v e r ,  t h e  s a l e  o f  a  p o l i t i c a l  p r o d u c t  i s  m o r e  r e l i a n t  o n  p r o m i s e  
a n d  r e p u t a t i o n .  F o r  i n s t a n c e ,  v o t i n g  f o r  a  p o l i t i c a l  p r o d u c t  ( c a n d i d a t e )  i n v o l v e s  a  
p r o m i s e  t o  e l e c t o r a t e  t o  p e r f o r m  w h e n  i n  o f f i c e .  T h u s ,  t h e  p r o m i s e  a n d  t h e  r e p u t a t i o n  
i s  t h e  o n l y  t h i n g  t h a t  t h e  p o l i t i c a l  m a r k e t e r  c a n  o f f e r  i n  a d v a n c e  o f  s a l e .  
T h e  p o l i t i c a l  p r o d u c t  c a n ,  a t  t h e  s a m e  t i m e ,  b e  t h e  m a r k e t e r  b e c a u s e  o f  t h e  
n a t u r e  o f  p o l i t i c a l  m a r k e t i n g .  F o r  e x a m p l e ,  a  p e r s o n  w h o  o f f e r s  h i m s e l f  f o r  e l e c t i o n  i s  a  
p o l i t i c a l  p r o d u c t .  W h e n  h e  b e g i n s  t o  a p p l y  t h e  m a r k e t i n g  m i x  e l e m e n t s  t o  e n a b l e  t h e  
e l e c t o r a t e  v o t e  f o r  h i m ,  h e  b e c o m e s  t h e  p o l i t i c a l  m a r k e t e r .  
I n  s o m e  o t h e r  c o u n t r i e s  o f  t h e  w o r l d ,  p o l i t i c s  i s  i s s u e - o r i e n t e d  w h e r e a s  i n  
N i g e r i a  i t  i s  f i n a n c e - o r i e n t e d .  T h i s  i s  w h y  p o l i t i c a l  p r o d u c t s  i n  N i g e r i a  a r e  s o l d  t o  t h e  
p e o p l e ,  r a t h e r  t h a n  m a r k e t e d  t o  t h e m .  H o w e v e r ,  i n  a p p l y i n g  m a r k e t i n g  m i x  
e l e m e n t s  t o  N i g e r i a n  p o l i t i c s .  
P o l i t i c a l  p a r t i e s  s h o u l d  l e a r n  t o  p r e s e n t  f o r  e l e c t i o n  p e r s o n s  ( w i t h  i d e o l o g i e s  
a n d  p r o g r a m m e s )  t h a t  m e e t  t h e  n e e d s  o f  t h e  e l e c t o r a t e  a n d  n o t  t h e  o n e s  t h a t  m e e t  
t h e i r  o w n  n e e d s  ( t h a t  i s ,  t h e i r  w h i m s  a n d  c a p r i c e s ) .  A g a i n ,  p o l i t i c a l  p a r t i e s  s h o u l d  d e s i s t  
f r o m  s e l l i n g  t o  t h e  e l e c t o r a t e  p r o d u c t s  t h a t  p r o m i s e  j u s t  t h e  c o r e  b e n e f i t  
( l i k e  h o u s i n g ,  e d u c a t i o n ,  h e a l t h  s e r v i c e s ,  a n d  s o  o n )  t o  t h e  e l e c t o r a t e  i n s t e a d  o f  g e n e r a l  
i m p r o v e m e n t  i n  t h e  o v e r a l l  q u a l i t y  o f  l i f e  i n  t h e  a r e a s  o f  s e c u r i t y ,  h u m a n  p r i d e ,  
s t a n d a r d  o f l i v i n g ,  a n d  t h e  l i k e .  
T h e  p o l i t i c a l  m a r k e t e r  s h o u l d  a p p l y  a  v a r i e t y  o f  m e t h o d s  i n  h i s  p r o m o t i o n a l  
e f f o r t .  M o r e  i m p o r t a n t l y ,  d i r e c t  c o n t a c t ,  o r  s t r i c t l y  s p e a k i n g ,  i n t e r p e r s o n a l  c o n t a c t  
w i t h  o p i n i o n  l e a d e r s  a n d  m a j o r i t y  o f  t h e  v o t e r s  i s  t h e  b e s t  a p p r o a c h .  H e  m a y  a c c o m p l i s h  
t h i s  t h r o u g h  h i s  a g e n t s  a n d  r e p r e s e n t a t i v e s .  F r o m  e a c h  s e g m e n t ,  a  l i s t  o f  t a r g e t e d  
i n d i v i d u a l s  c a n  b e  g e n e r a t e d  w h o  c a n  t h e n  b e  e n g a g e d  i n  i n t e r a c t i v e  c o m m u n i c a t i o n  b y  
d i r e c t  m a i l ,  e - m a i l ,  t e l e m a r k e t i n g ,  v i s i t s ,  o r  s p e c i a l  p u r p o s e  m e e t i n g s  a n d  e v e n t s .  
W h i l e  m a n a g e r i a l  c r e a t i v i t y ,  s k i l l  a n d  i m a g i n a t i o n  a r e  r e q u i r e d  t o  w i n  t h e  v o t e s  o f  t h e  
e l e c t o r a t e ,  p o l i t i c a l  m a r k e t e r s  s h o u l d  a i m  a t  s a t i s f y i n g  t h e  n e e d s  o f  c u s t o m e r s  ( v o t e r s )  
t h r o u g h  t h e i r  p e r f o r m a n c e  i n  o f f i c e .  T h i s  w i l l  c r e a t e  c o g n i t i v e  c o n s o n a n c e  r a t h e r  
t h a n  d i s s o n a n c e .  
T h o s e  w h o  a r e  c h o s e n  t o  b e  a g e n t s  o f  t h e  p o l i t i c a l  m a r k e t e r  ( p r o d u c t )  
s h o u l d  b e  p e o p l e  o f  i n t e g r i t y  b e c a u s e  v o t e r s  u s e  t h i s  p e o p l e  t o  d r a w  c o n c l u s i o n  o n  t h e  
t r u s t w o r t h i n e s s  o f  t h e  p o l i t i c a l  p r o d u c t .  B e s i d e s ,  t h e y  s h o u l d  h a v e  t h e  n e c e s s a r y  
t r a i n i n g  a n d  m o t i v a t i o n  i n  o r d e r  t o  p r o p e r l y  r e p r e s e n t  t h e  p o l i t i c a l  p r o d u c t  b e f o r e  t h e  
e l e c t o r a t e .  A l s o ,  t h e  p h y s i c a l  e v i d e n c e  t h e  e l e c t o r a t e  s h o u l d  l o o k  o u t  f o r  i n  a  p o l i t i c a l  
p r o d u c t  i s  h i s  a n t e c e d e n t  a n d  c o n t r i b u t i o n  t o  s o c i e t y ,  a n d  n o t  j u s t  h i s  a f f l u e n c e  o r  i n t e l l e c t .  
A  p o l i t i c a l  m a r k e t e r  ( p r o d u c t )  w h o  t r u l y  h a s  t h e  i n t e r e s t  o f  t h e  p e o p l e  a t  h e a r t  
s h o u l d  a v o i d  t h e  c u m b e r s o m e  p r o c e s s  o f  d e l i v e r i n g  s e r v i c e  t o  t h e  p e o p l e .  M o s t  o f  t h e  
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processes put in place by public officersJor delivering service are quite frustrating to 
the citizens. For example, a health scheme to save an accident victim should not 
require that the victim show his tax certificate for four years. 
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